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HOW DOES IT  
WORK IN THE UK  
AND IRELAND?

In the UK and Ireland 
businesses and 
brands are expected 
to be socially and 
environmentally 
responsible and 
sustainability strategies 
are increasingly integral 
to the growth plans of 
many consumer and 
retail businesses. 

Our 2020 objectives 
provide a global 
framework against 
which we in the UK and 
Ireland have to decide 
where to act. This involves 
looking for shared value 
— how we and others 
can grow and succeed, 
recognising our business 
strengths and our 
relationships and using 
these to make a positive 
contribution to the UK 
and Ireland.

The UK and Ireland 
Sharing Beauty with All 
strategy builds on many 
sustainability initiatives 
that are already in place 
and sets direction and 
targets for where we want 
to be in 2020 so that 
we achieve our part of 
L’Oréal’s global ambition.

SHARING BEAUTY  
WITH ALL IS 
L’ORÉAL’S GLOBAL 
SUSTAINABILITY 
COMMITMENT  
FOR 2020. 

We believe beauty  
can be sustainable,  
and sustainability can  
be beautiful. Which is  
why we’ve developed  
Sharing Beauty With All. 

It recognises the 
beauty of protecting 
our environment and its 
biodiversity, of supporting 
communities and 
providing security for 
employees. It celebrates 
the beauty of delivering 
sustainable, desirable 
products to the women 
and men who trust in us. 

And it sets out clear, 
measurable targets  
for the entire Group  
to achieve by 2020.

FOUR PATHS  
TO OUR GOALS

We’ve split our UKI goals into four key themes: 

THE
ENVIRONMENT

CONFIDENCE
THROUGH BEAUTY

SCIENCE
EDUCATION

OUR  
PEOPLETo find out more about our global commitments,  

go to www.sharingbeautywithall.com
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There are no production 
facilities in the UK and 
Ireland, but we can 
reduce the impact  
we have on the  
environment by:

•  Reducing the amount 
of waste we generate 
through our business 
activities and actions

•  Reducing the 
packaging we  
use for POS and  
e-commerce

•  Recycling more  
at every UKI site

•  Managing energy 
consumption and 
carbon emissions

•  Enhancing our local 
environment and 
biodiversity

•  Optimising the CO2 
impact of delivering  
our products

Educating  
our consumers

As part of our 
environmental 
commitment, we’ll  
help our consumers 
reduce the impact  
they have, too — for 
example, by helping  
them reduce and  
recycle their packaging.

By 2020, at least  
50% of our brands will 
either communicate 
directly with consumers  
or develop active 
partnerships to allow 
them to make  
sustainable choices  
from our product range. 

A CASE STUDY:  
SHREDDING WASTE 
CARDBOARD 

All our distribution centres are now able to  
shred waste cardboard, and use it as void-fill 
packaging material. 

Trafford now shred and reuse 100% of viable 
cardboard waste. 

In 2015 over 60 tonnes of cardboard waste  
was saved in this way. 

THE ENVIRONMENT
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We’re committed to being 
a responsible employer. 
We want our employees  
to learn, develop and 
grow, and to have the  
right balance between 
their lives and their work. 

We try to achieve  
that through:

•  Share & Care —  
a programme designed 
to look after employee 
health and wellbeing 

•  Flexible benefits — 
making work more 
rewarding and 
enjoyable

•  Being inclusive — 
diversity is important  
to L’Oréal

The success of our 
business depends on our 
people. That’s why we 
encourage each and 
every employee to be 
themselves. We promise 
to make sure everyone 
is treated fairly and with 
respect at all times, and  
to support their potential.

Other people

We have a responsibility 
to make sure our 
suppliers and partners 
share our sustainability 
commitments. We’ll 
improve by supporting 
their improvement —  
for example, by sharing 
our training tools to help 
them meet sustainability 
challenges. 

Social and environmental 
performance will be key 
factors in the selection 
and evaluation of all our 
strategic suppliers. We’ll  
help them complete  
a self-assessment on  
their sustainability policy, 
and offer resources to 
help them improve  
where necessary.

OUR PEOPLE
A CASE STUDY:  
HEADWAY 
INTERNSHIPS

We are partnering with Action on Disability and  
Ealing Hammersmith & West London College to  
offer a Supported Internship Programme to local 
students who have a learning disability. 

Six students in their second year of college have  
a unique opportunity to learn about the world  
of work and enhance their skillset for future  
employment potential. 
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Science is our past, 
present and future. Our 
business is grounded in 
innovation and invention, 
and our extraordinary 
achievements have 
made us the world’s 
number one beauty 
company. 

 

In the UK, fewer young 
people are choosing 
Science, Technology, 
Engineering and Maths 
(STEM) subjects at 
schools and universities. 
There’s also a marked 
gender imbalance in 
the field of research, 
as women drop out of 
scientific careers. 

We want to use our 
resources to address 
these issues. We want 
to inspire more people 
to work in STEM-related 
fields. We want to ensure 
our market has the skills 
we need, and improve 
employment prospects 
for young people. And we 
want to increase scientific 
literacy overall. 

Supporting science

•  The L’Oréal Young 
Scientist Centre at the 
Royal Institution lets  
7 to 18-year-olds explore 
science and technology 
and have some fun in 
the process

•  We host school trips  
and create educational 
resources that bring  
to life the science 
behind the beauty — 
and the beauty  
behind the science

•  We attend educational 
events across the UK, 
delivering workshops 
that give young people 
a chance to get hands-
on with science

Women in science

Women are significantly 
under-represented in 
the sciences. We aim 
to redress the balance 
by supporting their 
contributions and 
recognising exceptional 
achievements. We 
provide a support and 
communications network. 
And we allow women 
working in science to  
help empower other 
women in their field. 

The L’Oréal-UNESCO For 
Women In Science (FWIS) 
Awards, with the support 
of The Royal Society, helps 
women scientists further 
their work and careers. 
Flexible funding support 
allows them to continue 
their work by covering 
academic fees, paying 
for childcare, buying 
equipment — whatever 
they need. A separate 
funding pot supports 
Fellows in their own 
female empowerment 
activities. 

SCIENCE EDUCATION

A CASE STUDY:  
FOR WOMEN  
IN SCIENCE

When it comes to forging a successful scientific  
career, women in the 21st century have much  
better prospects than their female counterparts  
from previous generations. Yet in spite of significant 
gender equality advances, women continue to  
be under-represented. 

The L’Oréal–UNESCO For Women In Science 
Programme in the UK and Ireland celebrates, 
enhances and enables the contribution of women  
to scientific research to try to change this inequality. 

Since beginning in 2007 we have honoured  
41 UK-based scientists as Fellows and Laureates.  
Read more about their inspiring stories at  
www.womeninscience.co.uk 
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Our products are 
powerful. Not because 
they make people look 
good. Because they 
make people feel good. 
We harness that power to 
bring people confidence 
when they need it most, 
and help them realise 
their potential. 

We work in two  
priority areas: 

People affected  
by illness

Many illnesses can affect 
physical appearance, 
which in turn affects self-
confidence. We partner 
with organisations who 
work to rebuild that 
confidence, and help 
people feel better. 

Organisations like  
Look Good Feel Better, 
who provide make up 
and skincare sessions  
for women affected  
by cancer. 

And Changing Faces, 
who show people living 
with conditions, marks 
or scars that affect their 
appearance how to 
disguise them to increase 
self-confidence. 

We also work with 
Hairdressers against AIDS, 
HABB and My New Hair.

Building confidence  
for employability

Using the reach of 
our brands and the 
confidence-boosting 
benefits of our products, 
we contribute to 
developing programmes 
that help people find 
employment. To do that 
we work in partnership 
with non-governmental 
organisations and work 
programme providers  
in the UK and Ireland.

Solidarity sourcing

We also use our 
purchasing power in 
the market as a way 
to promote inclusion, 
through our solidarity 
sourcing programme. 
It aims to encourage 
greater work opportunities 
within our supplier 
network for those  
typically excluded  
from work.

CONFIDENCE  
THROUGH BEAUTY

A CASE STUDY:  
LOOK GOOD  
FEEL BETTER 

L’Oréal UK and Ireland supports Look Good Feel Better, 
a charity providing practical support for women 
struggling with the side effects of cancer treatment. 

These free-of-charge make up sessions are vital 
for providing confidence as well as a supportive 
environment for women at a difficult time. 

L’Oréal UK and Ireland has been a long-time 
supporter of the cause. We provide products to be 
used by the women, and many of our employees 
volunteer as make up artists at the sessions. 

In 2015 over 13,000 women were supported  
by the charity. For more information  
www.lookgoodfeelbetter.co.uk
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HOW CAN YOU START 
SHARING BEAUTY 
WITH ALL? 

SBWA is part of the way 
we work. Everyone at 
L’Oréal contributes to 
it every day. But that 
doesn’t mean we take  
it for granted. 

Understanding how we 
make a contribution to 
the world, beyond the 
basics of our business, is 
an essential part of our 
mindset. That way we all 
know what we’re aiming 
for, and we can all spot 
opportunities that will 
help us reach our goals. 

Here are some simple 
ways to share:

Be an ambassador 

Share what we do with 
customers, consumers, 
suppliers and industry 
partners. Encourage 
them to support it. Be 
able to explain it clearly.  
If you’re in any doubt,  
just ask. We’ll be happy  
to answer any questions. 

Speak to your  
Brand DMI

It’s L’Oréal’s global 
ambition to make  
sure every one of its 
products has a positive 
environmental or social 
benefit by 2020. Ask your 
Brand DMI how your 
team is contributing  
to that ambition. Share 
insights from UK and 
Ireland and any best 
practices from our 
markets with your team.

Take advantage 
of marketing 
and commercial 
opportunities

Bringing a brand and 
a charitable cause 
together is increasingly 
common. We also know 
many of our retailers are 
looking to us as brands 
for joint sustainability 
and community projects. 
Whether you’re working 
with an existing charity 
partner, or introducing 
a new one, you’re 
contributing to our 
commitments. (There 
are rules about working 
with charities, though, 
so please make sure 
you speak to Corporate 
Communications first)

Reduce our 
environmental footprint 
by reducing waste 

You can make a 
difference in your 
everyday activities to 
help us reduce our 
impact, such as:

•  Redistribute excess 
stock to our partners 
Look Good Feel Better 
and In Kind Direct. 
For more information 
on how excess stock 
can be used for 
charitable purposes 
contact the Corporate 
Communications team

•  Share an idea for how 
we reduce the impact 
of our POS, retail and/or 
e-commerce activities 
as we grow

•  Take advantage of the 
ceramic coffee cups 
we have introduced 
and help us reduce the 
number of paper cups 
we use each day

•  Use the recycling 
bins to recycle your 
excess paper and any 
unwanted newspapers

Support our corporate 
programmes 

We always need hands-
on volunteers to help 
deliver our programmes. 
Whether as part of our 
annual Citizen Day or 
throughout the year 
at other events, you 
have the chance to get 
involved. Contact Karina 
O’Gorman for more.
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SHARE WITH US If you have ideas 
about how we can do 
more through Sharing 
Beauty With All, please 
tell us about them. 
We’re always open to 
suggestions, and we’d 
love to hear what you 
think. Or if you have 
any questions, please 
ask. We’ll be more than 
happy to answer them. 

It’s simple to get in  
touch — just contact 
Karina O’Gorman,  
Head of CSR.

We’ll look forward  
to hearing from you.

Do your own thing 

We know everyone has a 
cause or two that’s close 
to their heart. So we’ll 
gladly help you support 
those that matter to you. 

We can offer you:

 

•  Citizen Time —  
an extra day’s leave 
each year to volunteer 
for a community cause 
in your area 

•  Matched fundraising — 
up to £250 of matched 
funding for UK or Ireland 
registered charities

 

•  Sponsorship advice —  
if you’re approached 
by charities looking 
for products, suggest 
In Kind Direct. If you’re 
approached for money, 
speak to Corporate 
Communications first

•  Give As You Earn —
support the charity  
of your choice directly 
from your wages as a 
taxable benefit. Your 
donation will be taken 
each month before  
tax deductions
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